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t the start of every calen-
dar year a team of interna-
tional students studying on 
the MA in European Urban 
Cultures , visits Manchester 

to explore the linkage between the cultural 
and creative economy and urban regenera-
tion. Over a period of three months, the stu-
dents take in a set list of facts and figures, 
failures and success stories of culture led 
regeneration strategies in North West Eng-
land, before moving over to Tallinn, Estonia 
to complete the formal side of their Masters 
degree.    

This has been taking place for the past 15 
years, resulting in a rich body of evidence 
and research.  When the course started, the 
study of cultural and creative industries was 
still emerging from the margins.  Equally, 
there was also no Twitter, Facebook or You-
Tube, amongst others.  Together with Dr. 
Katie Milestone and Dr. Robert Grimm, we 
felt the “set-list” had started to miss some 
of the exciting and emerging dynamics of 
Manchester.

So - with the help of a great many people 
locally, the Masters students of European 
Urban Cultures 2011 were asked to study, 
map, curate and reflect upon the bewilder-
ing amount of meetups, events, hackdays, 
seminars, workshops and get-togethers that 
now jump out from our calendars.  Who or-
ganises these?  Why? Where? How? And 
who bakes the cakes?!

What they found and discovered was a 
rich tapestry of interactions and opportu-

A
and doing.  
This paper represents their findings and 
reflections over the first three months of 
2011.  By no means does it act as the defini-
tive voice of this scene, but we hope it can 
contribute to the wider discussions around 
our city and how we interact.  Plus, as a 
former student of this course many moons 
ago, it helps to keep this dialogue current 
and alive.
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Introduction
Steven Flower, @stevieflow

Meet you at the MadLab

Ashley Alllen

nities taking place in both fa-
miliar and new spaces.  From 
the large scale to the long tail, 
people are meeting, talking 

On a cold Tuesday night in February, 
looking for something interesting, and 
unique to do in Manchester, I stumbled into 
“MadLab” where a graphic-novel meet-up 
was underway.  After shyly refusing some 
delicious looking pizza and taking in the 
minimalist white concrete, and comic-
crazed atmosphere, I started to ponder all 
the potentials this practically hidden gem in 
the Northern Quarter, could offer.
 
The Manchester Digital Laboratory, 
affectionately known as “Mad-Lab” is a 
non-profit community hub which caters to 
‘creative-types’ and technology-enthusiasts 
by providing a meet-up space for people to 
come together, share skills, and ideas.
“Whether you work with art or technology, 
knitting or sustainable living, the MadLab 
provides a stable base for your group, one-
off or regular events…”
By providing resources, such as internet 
connection, and affordable workspace, 
(free, if your group is non-profit) MadLab 
aims to be a melting pot for interesting 
people, an encouraging site for exploration, 
a net-working flurry, a space for events, and 

a place where opportunities can be born.
Though graphic-novels is not a primary 
interest of mine, the group was open and 
friendly, the space humble and atmosphere 
relaxed, an ethereal feeling that it was a 
‘home’ conducive to creativity could not 
be ignored. Perhaps this feeling could be 
located in the energy that is created by the 
numerous, and diverse groups that come 
together at MadLab.
 
From a landscape architecture workshop, 
to an experimental film course, from a “Dr. 
Sketchy’s live-drawing night, to a sewing 
group, from a soup-day, to hacking-meet-
up, a writers-workshop, and ‘shareable’-
music night, the MadLab provides a broadly 
inclusive hotbed for an assortment of 
groups, ideas and interests!
 
In our ever-growing cities, shared with more 
and more ‘strangers’, the MadLab is a place 
where community can be formed, where 
like-minded people can meet, and re-meet 
and work on whatever it is that interests 
them!
 
For more information and a list of events, 
please visit: http://madlab.org.uk/

http://s.coop/madlab

Polis MMU Research Project 2011
Joint M.A. European Urban Cultures

Estonian Academy of Arts
Manchester Metropolitan University
Tilburg University
Vrije Universiteit Brussel

http://www.polismaster.eu
http://www.manchesterpolis.net
@mcrpolis2011
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Manchester was desperately missing: a ca-
sual meetup for digital-creatives in Man-
chester. Using twitter and Meetup, it took all 
of fifteen minutes to sow the seeds of what 
would become Northern Digitals. With no 
expectations, agendas, or even nametags, 
the first meeting consisted of about 40 de-
signers, developers and freelancers gather-
ing at a quiet pub in the Northern Quarter. 
The same people continued to meet every 
first Thursday of the month for the follow-
ing year. However, the vibe was stagnat-
ing, and risked dying without new energy 
and so Booth, with the help of his colleague 
and friend Gavin Burnett, and the work of 
Fudge by Design, branded and designed 
the first Northern Digitals’ speaker night, 

month. On the 3rd of March 2011 we min-
gled with the Northern Digitals.

Meetup time in the Northern Quarter!
Arriving early to the Northern Digitals 

A brief history

oward the end of 2008, 
Matt Booth had had enough. 
Tired of comparisons to 
London, Booth seized the 
opportunity to create what 

T
businessmen. No suits allowed, or so it ap-
pears. The people we talk to are mainly free-
lancers and creatives in junior positions. 
They all agree upon one thing, the North-
ern Quarter in Manchester is “the place to 

Northern Digitals, a casual meetup for digital-creatives in Manchester

Robert Ruggiero, Wilson Sherwin, Linus Vanhellemont

BLAB. They attract-
ed a wider audience 
and grew rapidly. 
The inspirational 
BLAB nights had a 

beneficial impact on the more unstructured 
and informal Northern Digitals, which 
count today about 100 people average a 

Who?
About 110 digital creatives show up on aver-
age. What binds them is their fairly young 
age, mostly between mid-20s and mid-30s 
and their professional ambitions or back-
ground intertwined with digital tools and 
innovation: software-developers, web-
hosts and designers, software-engineers, 
digital-strategists, communication special-
ists. Among the crowd there is even a real-
estate PR manager, but he too is strongly 
dependent on innovative digital tools. An-
other remarkable similarity is the casual 
dress code: these people don’t strike you as 

“ ”
Arriving early is a bit like showing up 
to a blind date

“ ”
They all agree upon one 
thing, the Northern Quarter 
is ‘the place to be’

gathering is a bit 
like showing up to 
a blind date, you’re 
not quite sure who 
you’re going to 
meet or how you’ll recognize them. Fortu-
nately, in the recently renovated, spacious 
bar “The Northern” a handful of people are 
sitting somewhat timidly with their drinks 
in one hand and their C++ books in the 
other. A good way to know you’ve come to 
the right place. By 7 pm the bar is packed 
with chatty technophiles. Maybe sitting 
alone behind their computers all day has 
made them extra talkative, because the bar 
is practically buzzing and stays that way un-
til late.

be.” It equals digi-
tal creativity in the 
North of Britain. 
Although they do 
not all work in this 

area or even in Manchester City, they all 
come down because this is where it hap-
pens. “Nowhere in the North is there such a 
concentration of web-designers and devel-
opers as here.” To them the Northern Digi-
tals meetup appears as the most informal 
gathering alongside more formal ones, such 
as the Social Media Cafe and other official 
network events, no requirements, no sub-
scription needed, no name tags. Only cus-
tom compels them to buy a beer. But they 
don’t seem to need much forcing on that 
front.

Why?
Not all digitals have the same purpose in 
participating in the meet-up. Whereas 
some regard it as a social event, others see 
it as a social networking event with possible 
job opportunities. One interviewee even 
avowed that thanks to Northern Digitals 
no other intermediaries were necessary in 
finding freelance work. But even this per-
son would agree : Northern Digitals is sure-
ly the most casual meetup in Manchester.

With contributions from: Lotte Agten

http://s.coop/northdigis
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activities-- including theatres, museums, 
galleries, as well as cafés and spaces of leisure 
activities such as fitness centres. Clustering 
often occurs in underutilised or abandoned 
former industrial urban sites. In theory, the 
proximity of many‘ creative’ activities does 
not create competition, but instead, a synergy 
of creativity and atmosphere for the various 
organizations and businesses sharing space and 
infrastructural resources, results in economic 
and physical (re) development for the district.

In an increasingly globalised world where 
goods, ideas, and people move with unparalleled 
speed, cities are finding it necessary to come 
up with innovative 
ways to compete 
with other cities to 
attract, what Richard 
Florida labels “the 

Creative clusters,” sometimes 
referred to as “cultural creative 
clusters” have become a very 
popular concept recently, especially 
among urban developers. A creative 
cluster is a grouping of creative “

Olivia Sandri, Valerie Schegk, Wilson Sherwin

creative class.” In attempting to attract these 
mobile elites, (the creative class) cities vie to 
be globally relevant and attract investment.  
One way cities attempt to do this is through 
supporting or introducing creative clusters as 
a way of stimulating urban renewal in general, 
and economic growth in particular. A creative 
cluster is seen as an innovative way for cities to 
market and sell their cultural potential.

One of the important transitions represented in 
the popularity of creative clusters is the move 
away from thinking about the arts and creative 
fields as sectors which need government support 
and funding, to envisioning them as revenue 
generators for cities. With the increasing 
importance of tourism and the service sector 
as a real source of income for cities, urban 
governments are increasingly pinning their 
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AstroTurfing - a way of advertising or promoting 
a product, service, or idea, but designed to mask 
its origins and create the impression of being 
spontaneous and popular.
Champions: to get conversations started in an 
online community, a group of enthusiast people 
is needed to get things moving by posting stuff, 
interacting, and helping each other: the champions!
Crowdsourcing - to outsource a task traditionally 
performed by a professional to an unidentified large 
group or crowd. The skills and efforts of the crowd 
outside the organization can contribute to content 
and even solve problems.

local actors profit from informal contacts 
between each other, sharing ideas and resources. 
Spatial proximity can also bring a reduction of 
transaction costs, for example, organizations 
sharing renovation costs. A creative cluster is 
a physical agglomeration which grounds in a 
spatial sense the flows of our society, flows that 
are represented by the emphasis on mobility, 
network connections, technology, new and 
digital forms of communication.

Despite the benefits clustering is meant to 
confer, there are criticisms to be considered. 
Historically, creative ‘areas’  such as New York’s 
SoHo in the 1980s, have evolved organically and 
provided important space for counter culture 
and innovation to develop. Today’s purposely 
built creative clusters, often supported by 
local government and/or private businesses, 
to varying degrees, are accused of reducing the 
arts to the state of a commodity, potentially 

undermining opportunities for true innovation.

So, do creative clusters represent a new 
messiah for urban development? In the cases of ”

Do creative clusters represent a new 
messiah for urban development? 

Westergasfabriek in Amsterdam (a former gas 
factory, and now a conglomeration of cultural 
activities such as concerts and exhibitions) and 
the well-established film and video cluster Film 
in Soho in London, or the media production 
cluster in Cardiff, the practice of clustering has 
proved economically successful. But, clusters 
are not always the key to success: if members 
of the cluster do not work together,  or are 
working together too exclusively, causing a 
‘locked in’ or closed working-community, or if 
there is a disjunction between the amount of 
consumption and rate of production of culture 
and creativity in the cluster, projects may fail.

Many cities have “copied- pasted” this idea of 
clustering creativity and culture in the hopes of 
obtaining economic success. But can creativity 
be produced as a standardized good?  We’re 
not sure,  the best advice we can offer is to 
not rely too heavily on the idea that clustering 
necessarily attracts creativity, but rather, be 
creative in finding tools for urban development!     

For further reading:
Mommaas, H (2004) Cultural Clusters and the 
Post-industrial City: Towards the Remapping 
of Urban Cultural Policy.

hopes on the development of 
these sectors.

Without doubt, cultural and 
creative clusters produce certain 
benefits: In a clustered structure 

geek speak:
Lotte Agten, Christina Schraml

Cultural Creative Cluster for Dummies
http://s.coop/creativelusters

Olivia Sandri, Valerie Schegk, Wilson Sherwin



“

0
5 

Deciprocity - saying or doing the wrong things online. Beware, 
can result in a chronic decrease of friends, followers and fans!
Open-Collar Workers - increasing digitalisation and rise of 
the internet has had an enormous impact on our everyday 
lives, including the way people work. Previously, blue-collar 
and white-collar workers were dominant, but more people 
nowadays are becoming open-collar workers, i.e. people who 
work at home or telecommute.
Folksonomy - a system of collaboratively creating and 
managing tags in order to categorize content. Synonyms 
of Folksonomy are or social indexing, social classification, 
collaborative tagging, and social tagging.

Socialationship - a mutually significant and beneficial 
connection or relation obtained by networking online.
Splog - beware for the so-called ‘splogs’! These are spam 
blogs systematically set up to promote affiliate websites, 
to increase the search engine rankings of linked sites, or 
simply to sell ads.

Manchester’s Social Media Café.

For our first meet-up, we found ourselves in 
the cozy cafeteria of the iconic BBC, the Social 
Media Café making good use of the building’s 
appealing facilities.

The evening started with socializing over 
refreshments and we immediately felt welcome 
amongst the comfortable sofas and friendly 
faces.  We found ourselves in a large crowd of 
about 70, in their mid-20s to mid-40s, of which 
at least a third were women. The next days’ 
tweets chirped about the event being: “The 
biggest Social Media Café ever.”

Striking up conversation was easy in such an 
inviting atmosphere. People were there to meet 
others “offline”, as opposed to maintaining an 
exclusively online relationship.

A real meeting, I quickly learned, has an added 
value: you just cannot download the pint offered 
by @green_hamster67.  

Three items were on this particular meet-ups’ 
agenda: Fan Art and Fan Subs; the Manchester 

Twestival Launch; and a brainstorm session 
regarding Manchester City Camp.

The main theme enfolded as “share and let 
know”, Social Media Café presenting and 
discussing ideas on how to spread the word and 
attract people interested in collaborating.

urious, hesitant, but eager 
to give it a try, is how my 
pet hamster seemed to react 
to her new toy-wheel, and 
how my colleagues and I felt 
after being asked to look into 

C

”
People were there to
 meet others ‘offline’

As experienced, 
the “social” in 
Social Media Café 
not only reflected 
the social character of the event but also the 
topics discussed. Manchester Twestival’s call for 
collaboration was not only for people interested 
in helping setting up the event, but also for local 

charities to be helped by the funds raised at the 
Manchester Twestival 2011.

A meet-up with a mixed and friendly crowd 
interested in social media not only from a 
technology enthusiasts’ angle, but with social 
as the focus for meeting and collaborating to  
benefit the community.

Want to know 
more about 
Social Media 
Café? Follow @

smc_mcr on Twitter or check out there website
http://socialmediamanchester.net

Social Media Cafe
Valentin Dellieu, Jeroen van Looy, Andreas Wagner

http://s.coop/smcmcr

Add comment ...

Luke Skywalker dislike
s



0
6 

manchester

london

england

uk

nelson

lancashire

indonesia

leicestershire

derbyshire
bolton

toulouse

leeds

canada

wirral

chesire

north england

australia

wales

scarborough

liverpool

newcastle

southport

blackburn cheltenham stockport

usa

lancaster

india

brighton

glasgow
bedfordshirechile

cumbria
midlands

greece

italy

sheffield

somerset

lincolnshire

merseyside

oxford

blackpool

staffordshire

huddersfield

macclesfield

dominican republic

saddleworth

salford

brasil

CIN
G

No
rth

ern

Dig
ita

ls Soc
ial

Medi
a

Caf
e



0
7 

The data for this network map was 
obtained via Twitter. We used a 
random sample of 100 followers 
from each of the three networks: 
CING, Northern Digitals, Social 
Media Cafe.  The overwhelming 
majority choose to list a location on 
their Twitter profi les. This information 
was extracted and visualised on 
the map.

Locations within the UK were left as 
indicated on the follower’s profi les, 
in a few international cases, we 
chose to group them by country. 
Identity is a contentious issue, even 
on the internet, hence the overlap-
ping of locations (England and the 
UK, or Lancashire and North Eng-
land).

Robert Ruggiero, @blobot

Twitter Followers 
Network Map
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intermingle? How important are face-to-
face meetups like CING (Creative Industry 
Networking Group) in the time of Twitter 
and Facebook? 

Because CING doesn’t have real funding, 
for every activity a sponsorship has to be 
found. But the non-profit philosophy seems 
to pay off. CING started originally with just 
six people but grew quickly.

Still very much a local organization, 75-80% 
of CING members are from Manchester or 
its outskirts and just a few people are coming 

ow does the theory 
of Richard Florida’s 
creative class work in 
practice? How do digital 
creatives  in Manchester H

does have an impact on the digital creative 
scene in the UK. Northall and many others 
point to Manchester as the second most 
creative city after London. Manchester 
transformed successfully from a former 
industrial city to a vibrant place of the 
aforementioned creative class. One has to 
look critically at the copy and paste system 
of ‘being creative’ authors like Florida, 
Zukin or Landry always proclaim as ‘the’ 
way of success. Nowadays every city wants 
to be the next Barcelona, a city of culture and 
innovation. Not for every city this strategy 
works out but for Manchester it seemed 
to be the way of success, even if it needed 
some time in the beginning. According to 
Northall “there is just so much going on in 
Manchester!” .
 
CING, Northern Digitals, Social 
Media Cafe
Similarities, but...
“The underlying difference between the 
other two and CING is: at CING there 
is a wider range of creative talent”, says 
Northall.  CING members are “more from 
the classical cultural sector,” so next to 
members of the digital sector, also ‘classic’ 
artist and craftspeople are attending 
CING meetings. “The digital people are 
not necessarily so much interested in the 
design, they are more interested in the 
functionality and new technology, but our 
people know about the look, but don’t know 

Speaking wtih 
Phil Northall, 
co-organizer 
of CING, one 
of the biggest 
m o n t h l y 
meetups for creative digitals in Manchester, 
helps us get to the bottom of these questions:

People are fantastic creatively, but…
Once a month CING gives its members the 
chance to meet in an informal, friendly 
and relaxed atmosphere to exchange their 
ideas and inspire each other. According to 
Northall there is no domination of either 
men or women and people of all ages are 
attending, even if you can feel “a slightly 
younger vibe” at the meetups. In addition 
to the monthly meeting in a local bar, CING 
organizes a speaker event four times a year  
and CING provides its members workshops 
on various business support. Northall 
says, “people are fantastic creatively, but 
business-wise not so good, don’t like it, 
don’t want to have to do it.”

With this in mind, the aim of these workshops 
is to support CING members in all the 
administrative work, which is a significant 
part of their businesses and freelancer jobs. 

“ ”
…I didn’t tweet for almost ten days, 
that means you’re actually dead in the 
Twitter world

from the bigger region of North-West 
England. A few international participants 
and Londoners have signed up and are 
coming to Manchester for the CING events.
 
The  physical space
Manchester plays a role, but…
he believes it’s definitely less and less 
important to live in a big city. Nowadays 
everything is happening online, so you 
can practically work everywhere you 
want. In fact, many CING members live 
in the countryside in order to find their 
inspiration there. But because of the fact 
that many people live a bit outside the city 
and work from their own in home offices, 
regular physical face-to-face meetups are 
very important. “You have to get out” of 
your daily routine to find new inspiration. 
Northall believes 
CING gives the 
possibility of meeting 
and inspiring each 
other and maybe 

eventually also working together.

But even if the city as a daily working space 
isn’t that influential anymore for these 
particular digital creatives, Manchester 

“ ”
‘word-of-mouth’ is still an important 
means of communication

that much about the tools.”  The back and 
forward linking between the three meetups 
can have a benefit. This happens already, 
because many CING members attend also 
activities of Northern Digitals and Social 

Olivia Sandri, Valerie Schegk, Wilson SherwinTweets, geeks, chats? CING!
Valerie Schegk, @valerie_schegk

All the activities of CING are 
free. According to Northall 
their aim is not to make 
money out of it: that would 
destroy the whole concept. 

http://s.coop/cing



line number nor an office address on you 
complementary card? Then you might 
already be a part of the edgy Mancunian 
scene of “digital creatives”. But be aware, 
among more traditional office slaves to the 
grind you could quickly earn a reputation 
as a happy go lucky information bubble 
multiplier.

Starting with a basic online information 
crawl, my hope of glancing upon a virtual 
manifesto of an aspiring new movement got 
slashed by google’s opinion of this phrase. 
There is none. Same counts for Wikipedia. 
I thought those to be the main sources for 
a general picture. But maybe I stumbled 
upon the first “rule” of the digital creatives: 
search it local, don’t generalize. Emerging 
groups in our world get too easily branded. 
So let’s break it down to Manchester: to get 
a hold of these very communicative kind 
of people, let us then think in networked 
terms. The monthly meetings of the Social 
Media Cafe, the Northern Digitals, and the 
CING network are well known to be casual 
meetups and focal points. The range of 
professional backgrounds is immense: you 
find web & graphic designers, programmers, 
PR & advertisers, event organizers, students 
and professors, financial experts, managers, 
NGO workers, government officials, etc.

Figuring out what they are actually doing 
is a whole science itself. Creativity, it has 
been written, is the process of changing 
materials or ideas into something new. 
Having this done in a digital environment 
leads us pretty much to a proper frame 
we talk about: people that come up with 
new stuff using digital tools. You often can 

find people working in the digital creative 
professions outside their offices, attending 
in “social” events where they indulge 
themselves in the art of networking. The 
geographical clustering of events represents 
the “local” character of these groups. Having 
participated in a couple of those meetings, 
I must admit, it is fun to be a part of that. 
Although, I cannot stop to ask myself what 
is so special about the way they make their 
daily bread. 

So what does sex got to do with location? 
Well, it goes like this:
While more established digital businesses 
in Manchester tend to be located around 
Castlefield, the starting points can largely 
be found in the Northern Quarter. And 
where are the local sexshops? Right. Simply 
put, starting digital creative businesses 
are in dire need of affordable office space 
to do their business. And the local triple X 
seems to scare off real estate developers, 
breaking commonly known gentrification 
patterns. The presence of an already high 
concentration of digital creative businesses 
also comes in handy when your looking for 
project partners.
This leads us to yet another observation. 
Many members of the digital creative 
community prefer meeting their customers 
and colleagues in nice easy going bars/
coffeehouses with free wifi around their 
own - maybe a little less fancy - offices. 
Starting up your own coffeehouse is just 
another way of making a living in the digital 
creative industry. But before running off 
to your local real estate agent looking for a 
nice premise, let me point out to you that 
there are already some of these quirky cafés 
in the Northern Quarter.

(With thanks to Julian Tait)  

ou hang out 8+ hours a 
day in one of the fancy 
urbanite’s wet dream cafe 
places with your laptop? 
You have neither a land Y

Media Cafè. Furthermore CING tried to 
organize joint events, “but it didn’t work out, 
yet.”

Communications
Twitter as a tool, but…
Another difference between other meetups is 
that members of CING are not that “digitally 
bonded.” This is definitely a big difference 
to the Northern Digitals, where almost every 
communication is provided through Twitter. 
Last year CING polled its members to see 
how many of them had a Twitter account, and 
just 50% did. Northall hopes that this will 
change, because CING also promotes itself 
digitally. However  “word -of-mouth” is still 
an important means of communication for 
CING, often relying on the recommendation 
of friends for new members.
 
Programming and the future of CING
CING is already a success, but…
The monthly meetups of CING do not follow 
a fixed agenda. The programming of the 
workshops is also flexible. Indeed, the single 
workshops are held for a certain purpose (e.g. 
advice for legal issues), but CING is open for 
suggestions from its members. If they can 
finance the ideas, they try to realize them, “if it 
will bring benefit to the members and we can 
afford it, then we will do it.”

In the future CING plans to bring in more 
projects for its members, focused on design, 
communication and advertising because 
these are the fields in which most CING 
members work.  The goal lies in bringing 
together members and possible clients. That 
is what CING always did, but “we want to do 
something on top of that”, create “a real value 
for our members.”
 
With contributions from: Olivia Sandri, 
Christina Schraml

”

Digital creatives - proper name?   
And what’s sex got to do with it?

Jeroen van Looy, Andreas Wagner
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Olivia Sandri, Valerie Schegk, Wilson SherwinLost! in cyberspace?
Jeroen van Looy

http://s.coop/tools

eb 2.0 refers to 
a trend where 
the world wide 
web evolves 
from a collection 

of websites to a platform of interactive 
applications. Technological innovations 
made it easier for people to publish, share 
information, collaborate, … over the 
internet. By now, most content of web 2.0 
websites is referred to as user generated 
content. Let’s glance quickly over some 
tools used.

Weblog, or blogs, are easily updated 
websites covering subjects ranging from 
personal diaries to professional tools.  The 
articles are usually texts, but photoblogs, 
videoblogs or audioblogs (podcasts) are 
also common.  Often readers can comment 
on articles.  You can easily read blogs on 
the site itself, but you can also use RSS or 
e-mail to get new articles pushed to you. 
To find interesting blogs, Googleblogs or 
technorati can get you started. If you want 
to set up your own blog, WordPress is an 
easy to use blogging-platform.

Microblogging is somewhere between 
blogging and Instant Messaging. A very well 
known microblogging service is Twitter. 
Twitter allows users to share tweets - short 
snippets of information of less than 140 
characters in length - in real-time and to 
connect to other users, allowing them to 
follow conversations and find the latest 
information of what they find interesting.

Looking for tweets regarding Manchester? 

W
local twestival on March, 24 2011 where you 
can tweet, meet and give to local charity.

When you don’t want to spend the whole 
day drifting around on the internet, RSS 
just might make life easier for you. Short 
for “Real Simple Syndication” or Rich Site 
Summary, RSS is a tool you can use to 
subscribe to a website and let you stay in 
touch with the latest information on them. 
Instead of screening every webpage time 
after time for new content, RSS allows you 
to gather all new content of these websites 
on 1 location. Here are some feed readers 
you can use; Google Reader, Bloglines, 
Feedlounge, Newsgator online. Just look 
for            on the webpages you visit and click 
to subscribe.

Now you’re on your way of gathering heaps 
of interesting stuff. So why not share them? 
Social bookmarking as a method allows 
you to store bookmarks online, categorize 
them by using tags and share them with 
other site visitors. By browsing the tags or 
by looking for specific tags, bookmarks can 
be shared with others interested in similar 
topics.  This way, social bookmarking can 
also be used as a peer-reviewed alternative 
for the more common search engines. Del.
icio.us, stumbleupon,  clipmarks,  digg are 
just some of the many tools you can use.

Instead of checking your bookmarks, 
feeds or a website, why not make a mash-
up of them?  A mash-up is a webpage or a 
webapplication where multiple tools and 
web sites can be combined to create a new 
interface, product or tools. Examples of 
mash-ups are amongst others combinations 
of data - pictures for example - with 
geographical coordinates, incorporation 
of tweets or RSS-feeds on a blog or a 
combination of favorite websites, blogs, 

feeds, pictures, calendar’s, podcasts, a list 
of things to do,  … functioning as a personal 
homepage.

Interested?! Well  iGoogle,  Pageflakes,  
Pipes,  digg can get you started. Saves you 
a lot of time!

Okay, well you’re on your way to becoming 
quite a figure in the digital society... 
You even get asked to collaborate in fun 
projects?  Wikis may come in handy now. 
These collaborative web sites where anyone 
can create new content or edit existing 
content, allow people to share knowledge, 
communicate and brainstorm, making it an 
interesting tool for working on projects on-
line. Probably one of the most well-known 
wikis is the on-line encyclopedia wikipedia. 
Starting your own wiki-page is easy with 
Wetpaint, Lis Wiki and many more .

Lost? Don’t worry, that actually happens 
quite a lot. There are a lot of friendly people 
out there in cyberspace whom you can ask 
(almost) everything. Just post your question 
on Quora and you’ll be back on track  again 
in no time.

Now you can do all of that, let’s not forget 
for whom you’re sharing and creating 
stuff on-line. As an extension of the classic 
everyday social life in the virtual world of 
internet, social networking platforms create 
virtual communities. Facebook, Myspace, 
Ning, LinkedIn, … Social networking 
platforms probably don’t need much of an 
introduction.

But to be honest, we still prefer the real 
stuff! Go out and show your face to the 
world! Why not go to one of Manchester’s 
many meetups and digital social events?! 

Try ‘#mcr’ or 
“#manchester” and 
“#smc_mcr”, “#NDJobs” 
or “#blab” for directing 
your search. Or attend the 
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where human creativity flourished: from them 
came the world’s great art, the fundamental 
advances in thought and the great technological 
innovations. 

He suggests that the concentration of people on 
a small surface and especially the fast growth 
of such concentrations are at the root of the 
innovatory character of cities. The sheer amount 
of people living together necessitates solutions 
for legal, technical and organizational matters.  
People are obliged to be creative, for problems 
need to be dealt with.  But immigration to the 
city did not only create problems, it was also 
the source of many opportunities: the new 
masses represented a big consumer-market 
and provided opportunities for making gains 
that could serve as means of investment in 
innovation; the immigration provided the 
necessary talented people to come up with the 
ideas; and the presence of creative people being 
part of the same network fired up the pace of 
the innovation in ideas.

Peter Hall takes it a step further and argues 
that throughout history a difference can be 
recognized between cities that generate cultural 
innovation in thoughts and in the arts, and 
cities that generate technological innovation. 
Although they share the above mentioned 
traits ‘cultural cities’ are invariably older and 
more mature than ‘technological cities’. The 
technological cities of the 19th century such 
as Detroit, Berlin or Manchester were always 
plugged into what was happening globally, but 
at the same time they kept their distance to it as 
they were only emerging. In that sense they are 
called ‘edge cities’, not at the center, nor off the 
edge of their world. 

They were not trammeled by old traditions or 
ways of doing things. Most had egalitarian social 
structures: they lacked old wealth and were not 

hide-bound by class; they were open societies in 
which careers were open to talents. They shared 
an ethos of self-reliance and self-achievement; 
they tended to have open educational systems, 
or at least apprenticeship systems, with a stress 
on the practical uses of scientific knowledge. 
A man without a diploma, but the capacity to 
make it happen could get started and make 
business out of an idea. 

The many young enterprises that marked the 
edge-city, seem to have started by catering 
for a local market whose characteristics they 
understood. This was sometimes a consumer 
market but often it was a market of related 
producers. The digital revolution of the 20th 
century was not different in that respect and 
also the context was similar. Big innovations of 
the last 50 years came just as well from spin-off 
companies once set in place to produce for other 
producers. People doing the innovative work 
were certainly not only university graduates 
(the most famous examples are of course Steve 
Wozniak and Steve Jobs of Apple) and except 
for Silicon Valley the innovation occurred just 
as well in cities. 

However there is a difference to be pointed 
at when comparing with the 19th century 
innovation. In he’s book on the impact of the 
digital revolution ‘the rise of the network 
society’ Manuel Castells has argued that the 
previous elements need to be combined with an 
important presence of more institutionalized 
research institutes and universities. The synergy 
of creative people in a close-knit network 
combined with more traditionally subsidized 
organizations seems to bear the seeds to the 
magical formula of technological innovations in 
a digital era. 

Based on:
Castells, M (1995) The Rise of the Network Society
Hall, P (1999) The Creative City in the Third 
Millennium

n ‘The Creative City in the Third 
Millennium’ Professor Peter Hall 
from the University College London 
argues that throughout history 
cities have been the source of major 
innovation.  They have been places 
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The ‘Edge-City’, a breeding ground for technological innovation

Linus Vanhellemont, @Lyneus

http://s.coop/edgecity

@smc_mcr 
Social Media Cafe: 
1st Tue of the month 
@ BBC Manchester
4 hours ago

@CINGnetwork 
CING:1st Mon of the 
month
@ Rain Bar

6 hours ago

@northerndigital 
Northern Digitals:
1st Thu of the month
@ The Northern
2 hours ago
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